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Beyond email.



Mobile.



Opens are all mobile.

27%
2012

~70%
2014

43%
2013

Litmus. http://blogs.constantcontact.com/fresh-insights/email-on-mobile/



Open rates are up too.

23%
2011

31%
2013

http://venturebeat.com/2013/09/04/email-mobile-marketers/



Email clients are back.

44% iPhone, iPad, Mac

12% Outlook

12% Gmail

11% Yahoo

2014 Litmus



It’s mostly the default apps.

2014 Litmus



Replacing email seems nichey



Lots of it.



It’s also mostly for work. 

1B work accts
vs 3B personal

Radicati. http://www.radicati.com/wp/wp-content/uploads/2013/04/Email-Statistics-Report-2013-2017-Executive-Summary.pdf

100/day work
vs 25/day

0.3x

4x



Email time is 2x meetings.

28% email

19% research

14% meetings

39% “the work”

McKinsey/IDC http://mashable.com/2012/08/01/email-workers-time/



1 in 4 emails are important.

14% of work emails 
are critical.

10% just important.

75% not important.

Mimecast. http://mashable.com/2012/06/07/most-work-emails-not-important-study/



Stagnation.



Why the work vs. personal gap?



Specifically, the gap is innovation.



You are not 
you. Identity 
is conflicted



Adding is slow. You’d never do this 
for a work thing (again)



Exporting via API is rare.



Where are the “apps for mail”? 



Unbundling.



Sales Files

Projects
Realtime

Reminders

Notes

Support

Calendar

Invoices

Threads



Beyond email.


